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Abstract 
 

A study of the impact of Community Perception and Community Participation on the 
Implementation of Corporate Social Responsibility (CSR) Activities has been published. The 
independent variables in this study are Community Perception of CSR Activities (X1), 
Community Participation in CSR activities (X2) and Community Image (Y).This research is 
located in Kalidawir Village and KedungBanteng Village, Tanggulangin Subdistrict, Sidoarjo 
Regency. The sampling technique in this study uses probability sampling techniques with simple 
random sampling methods. This study uses descriptive analysis and path analysis to determine 
the results of hypothesis analysis. 

This study shows that there is a significant direct effect of people's perceptions on CSR 
activities (X1) on the implementation of CSR activities (Z) with the significance of variable X1 of 
0.004 (<0.05). There is a significant direct effect of people's perceptions on CSR activities (X1) 
on the company's image (Y) with the significance of variable X1 of 0,000 (<0.05).There is a 
significant direct effect of community participation in CSR activities (X2) on the company's image 
(Y) with the significance of t variable X2 of 0,000 or less.There is a significant indirect effect of 
public perception on corporate image (X1) through the implementation of CSR activities (Z) with 
the significance of variables X1 on Y through Z of 0.013 <0.05. The results of testing the indirect 
effect shows that there is also a significant direct effect of this variable on the company's image. 

   
Keywords: community perception, community participation, implementation of corporate social 
responsibility (CSR) activities, company image 
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1. Introduction 

Corporate Social Responsibility (CSR) or corporate social responsibility has a very 
important role both for the community and for the company itself. CSR aims to improve the 
quality of life of employees and their families as well as improving local communities and society 
as a whole. A good social environment will support the success of the company's operations for 
a long time, so that business continuity will be maintained[1].Corporate Social Responsibility 
(CSR) or corporate social responsibility in Indonesia is regulated by law.  The government 
issued Government Regulation (PP) No. 47 of 2012 as the implementing regulation of Article 74 
paragraph 1 of the Law on Limited Liability Companies (PT) above. Good perception and 
participation in CSR programs are two important things to achieve the successful 
implementation of CSR. 

The perception of community members towards certain programs is the main basis or 
basis for the emergence of a willingness to be involved and play an active role in every activity 
and program, both from the government and companies. They found that there was a significant 
influence between public perception consisting of attention, understanding and memory 
variables on the implementation variable of Corporate Social Responsibility. Barriers that often 
arise when public participation in a government program is not optimal can be internally, in the 
form of socio-cultural barriers, and externally, obstacles from the local government bureaucracy. 
Internal barriers are obstacles from within the community itself, which is the reluctance of most 
community members to be directly involved in a program of activities[2]. External factors are 
factors from outside that can encourage or hinder participation, including the role of stakeholders 
and the existence of opportunities. 

CSR has proven to be a mediating or intervening variable in the relationship between 
public perception and company image[3]. CSR programs that are useful and in accordance with 
the needs of the community will have a positive impact on the image of the company concerned. 
The seismic survey activities will definitely come into contact with the surrounding community 
where the survey activities are carried out.The community around the company's operations are 
afraid and worried about the recurrence of the incident so that they rejected the drilling of a new 
gas well. Social conditions such as these are still an obstacle as well as a challenge for the 
mining company. Social conditions such as these are still an obstacle as well as a challenge for 
the Minarak Brantas Gas, Inc. company. 

2. Research Method 

2.1.object, type, research method 

 The object of this research is the community of Kalidawir village and Kali Banteng 
village, Tanggulangin district, Sidoarjo regency, recipients of the CSR program from 2018 to 
2109, especially the community development program from the Minarak Brantas Gas, Inc[4], 
[5]. company. Descriptive statistics are statistics that function to describe or provide an overview 
of the object under study through sample or population data as they are, without analyzing and 
making conclusions that apply to the public[6], [7]. This study was designed using a combination 
of a descriptive and quantitative approach[8].The research method according to [9] is defined 
as: "A scientific way to obtain data with certain goals and uses". The scientific method means 
that research activities are based on scientific characteristics, namely rational, empirical, and 
systematic. This method is used to test the relationship between several independent variables 
and one dependent variable. 

2.2 Population and Sample 

The population in this study was the recipient community of the Minarak Brantas Gas, Inc. CSR 
program[10]. The sampling technique uses a probability sampling technique or sampling 
opportunity, which is a sampling technique that provides equal opportunities for each element 
(member) of the population to be selected as a sample member using simple random sampling 
method or simple random sample. In this study, 84 community members were taken as 
respondents. 
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2.3 Data collection technique 

In this study, the data collection methods used are as follows: 
● Library Research 

Library Research is a process of collecting theoretical data through books, literature, 
scientific works and company reports related to the problems studied by the author. 

● Field Research (Field Research) 
Field Research is an actual data collection process by distributing questionnaires. 

2.4 Literature Review 

2.4.1 Perception 

Perception is organizing[11], interpreting the stimulus it senses so that it is a meaningful 

and integrated response within the individual. In human perception there are different points of 

view in sensing. Stimulus in perception can come from outside, but can also come inside the 

individual himself. Most of the perception is through the sense of sight[12]. 

2.4.2 Participation 

2.4.2.1 Type of Participation Stage 

Community participation in various CSR programs refers to the four stages of Cohen and Uphoff 

in [13],namely: 

 

1. The decision-making stage or planning stage is in the planning and implementation of 

a program. For example, in the reforestation program which is on the company's 

agenda, the community is asked to determine what seeds to plant because they are the 

ones who understand better what types of plants are most suitable in their area. 

2. The implementation stage is the most important stage in development, because the 

core of development is its implementation. The tangible forms of participation at this 

stage are classified into three, namely participation in the form of thought contributions, 

material contributions, and forms of action as a project member. 

3. The stage of enjoying the results of a community project is an indicator of the success 

of the project. The greater the benefits, the more likely it is that the project has 

succeeded in hitting the target. 

4. The evaluation stage, this stage is considered important because community 

participation at this stage is feedback that can provide input for improving the 

implementation of the next project.  

 

The dominant drive for achievement owned by respondents is the desire to add new 

experiences and knowledge. The respondent's dominant affiliation drive is the want to add 

friends and share opinions with others[14]. Public perception also shows a significant 

relationship to the level of participation[15], [16]. This positive perception arises because 

respondents have good knowledge and experience about the implementation of CSR program 

activities so that with this positive perception, respondents tend to actively participate in 

community activities[17], [18].The level of willingness of program participants tends to be 

relatively high, meaning that the desire of participants to participate in economic empowerment 

programs is relatively high and participants have high expectations for the program. The level 

of opportunity is the factor that tends to have the most relationship with the level of participant 

participation. 
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2.4.3 Corporate Social Responsibility (CSR) or Corporate Social Responsibility 

ISO 26000 also emphasizes the principle of social responsibility. There are seven principles 

as follows [1]: 

➢ Accountability 

➢ Transparency 

➢ Ethical behavior 

➢ Respect for stakeholder interests 

➢ Compliance with the law 

➢ Respect for international norms of behavior 

➢ Human Rights Enforcement 

If a company carries out a CSR program, it is hoped that the company's sustainability 

will be well guaranteed and form or create a more prosperous and independent community life. 

CSR programs are more appropriate if they are classified as investments and must be a 

business strategy of the company. This is also explained by [1] which states that the 

implementation of Corporate Social Responsibility (CSR) has benefits both for the company and 

the community. 

2.4.4 Purpose and Benefits of Corporate Social Responsibility (CSR) 

In any business, what is expected is the sustainability and stability of the business 

because sustainability will bring the maximum profit for the company. CSR is in line with the 

guarantee of the company's operational sustainability, as stated by Wibisono in [1]. It is natural 

for a company to pay attention to the interests of the community. Companies must realize that 

they operate within a community environment[19]. This social activity functions as a 

compensation or reciprocal effort for the control of natural resources or economic resources by 

the company which is sometimes expansive and exploratory[2], [20].Business and society 

should have a symbiotic relationship of mutualism to get support from the community. Corporate 

Social Responsibility (CSR) is one way to reduce or even avoid social conflicts. 40% of 

companies implement CSR as part of their corporate social responsibility activities. The highest 

percentage of companies implementing CSR was because they want to build a company image 

which is 40%. 

2.4.5 Company Image  

2.4.5.1 The Process of Forming Company Image 

Seftiani[21] explains the process of forming a corporate image as shown in the chart below. 

 
Figure 1.  the process of forming a corporate. 

Based on Figure 3.1 above, the process of forming a corporate image takes place in several 

stages, namely: 

1. The object knows (sees or hears) the efforts made by the company in shaping the 

company's image. 
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2. Pay attention to the company's efforts. 

3. After the efforts of the object's attention try to understand all that is in the company's 

efforts. 

4. The formation of a corporate image on the object. 

5. The corporate image that is formed will determine the behavior of the target object. 

2.4.6 Framework 

CSR activities carried out by a company will have an impact on the company itself and 

on the people who live in the location where CSR is implemented[22], [23]. There are factors 

that influence a person or group to participate in these activities, namely internal and external 

factors. The impacts that can be felt by the community include improving living standards and 

sustainable institutions[24]. On the other hand, the implementation of CSR activities that are in 

accordance with the needs and expectations of the community will improve the company's 

image[25].Based on the literature review that has been described previously, the authors 

formulate the framework of thought in this research as described in the image below. 

 
Figure 3.2. 
Framework 

2.5 Research Instrument Test 

The purpose of testing an instrument is to get the value of validity (validity) and reliability 
(reliability) of all questions that will be used as a measuring tool. Instruments that are not tested 
for validity and reliability will produce data that is difficult to believe in truth. 

2.6 Data analysis technique 

2.6.1 Normality test 

A good regression model is to have a normally distributed residual value. The normality 
test is to see whether the residual value is normally distributed or not. So the normality tests are 
not carried out on each variable but on the residual values of each variable. 

2.6.2 Multicollinearity Test 

If there is a high correlation between the independent variables and the dependent 
variable in a multiple linear regression model, the relationship between them and each other is 
likely to be disturbed. 
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2.6.3 Autocorrelation Test 

The autocorrelation test is to see whether there is a correlation between a period t and 
the previous period (t -1). The regression analysis shows the effect of the independent variables 
on the dependent variable, so there should be no correlation between observations and previous 
observation data. 

2.6.4 Heteroscedasticity Test 

Regression models that meet the requirements of the heteroscedasticity test are those 
where there is a similarity in variance from the residuals of one observation to another, which is 
fixed or has an inequality of variance. 

2.6.5 Hypothesis testing 

Path analysis or more widely known as Path Analysis is a method of decomposition of 
correlations into different parts to interpret an effect. Path analysis is used to find out whether 
the data support the theory, which is a priori hypothesized, which includes structural 
relationships between the measured variables. 

3. Findings 

3.1 Research result 

Based on the hypothesis that has been formulated in this study in order to be tested, it 

is necessary to carry out a test using the parametric statistical method, in which the method 

requires that the data for each variable to be analyzed must meet the standards based on the 

criteria for the data to be normally distributed and the data must be reliable[26].  The data for 

each variable to be analyzed must meet the standards based on the criteria for the data to be 

normally distributed and the data must be reliable[27]. Data that meet these requirements and 

criteria will be tested and described below, both in determining the level of validity and 

reliability.This study uses primary data[28].  Data were collected by distributing questionnaires, 

namely by giving written statements to respondents. Based on 84 pre-selected respondents, the 

researcher circulated a questionnaire to each respondent. In the following, an overview of the 

characteristics of the respondents will be given which is expressed in the form of tabulation of 

the identities of 84 respondents. 
Table 3.1. 

Characteristics of Research Respondents Based on Gender 

No. Gender Number of (people) Persentase (%) 

1 Man  44 52% 

2 Woman 40 48% 

Total 84 100% 

Source: Questionnaire processed data (2020) 

Based on Table 3.1 above, it shows that for the male gender there are more numbers 
than the female sex, as many as 44 respondents for men compared to 40 respondents 
for women.  

Table 3.2. 
Characteristics of Research Respondents Based on Marital Status 

No. Status Number of (people) Percentage(%) 

1 Married 58 69% 

2 Not Married 26 31% 

Total 84 100% 

Source: Questionnaire processed data (2020) 

Based on Table 3.2 above, it shows that for marital status in general, 58 people are 
married and 26 people are not married. 
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Table 3.3. 

Characteristics of Research Respondents Based on Age Data 

No. Ages Number of People Percentage (%) 

1 < 20 Yr 7 8% 

2 20 – 29 Yr 35 42% 

3 30 – 39 Yr 28 33% 

4 40 – 59 Yr 14 17% 

Total 84 100% 

Source: Questionnaire processed data (2020) 

The majority of respondents were aged between 20-29, namely 35 respondents or 
equivalent to 42%. And the least are respondents aged < 20 years, namely as many as 
7 respondents. This is an illustration that some people who receive CSR programs from 
Minarak Brantas Gas, Inc. belong to the productive age. 

3.4. 

Characteristics of Research Respondents Based on Residence 

No. Alamat Number of people Percentage(%) 

1 Desa Kalidawir 37 44% 

2 Desa Kedung Banteng 47 56% 

Jumlah 84 100% 

 Source: Questionnaire processed data (2020) 

Based on Table 3.4 above, it shows that the location where the respondents live in this 
study is more than KedungBanteng Village, namely 47 people or 56%. 

Table 3.5. 

Characteristics of Research Respondents Based on Occupation 

No. Job Number of people Percentage(%) 

1 Government employees 8 10% 

2 Private Employees 26 31% 

3 Entrepreneurs 18 21% 

4 Farmers 14 17% 

5 Professionals 1 1% 

6 Other 17 20% 

Total 84 100% 

Source: Questionnaire processed data (2020) 

In this study, the highest number of respondents worked as private employees, as many 
as 26 people or 31%. The lowest respondent is working as a professional as many as 1 
person. 

3.1.1 Validity and Reliability Test 

Data were collected by distributing questionnaires, namely by giving written 
statements to respondents. This questionnaire is closed in nature where the answers are 
already available. A trial test was conducted on 30 respondents outside the research 
sample to measure the validity and reliability of the measuring instrument. 

3.1.1.1. Validity test 

 Test of validity of instrument is to determine the degree of accuracy of the 
instrument to collect research data. An instrument is said to be valid if it has the ability to 
measure what it is supposed to measure[29]. The type of validity used in this study is 
construct validity, which includes understanding the theoretical arguments that underlie 
the measurements obtained. 

The results of data processing for all statements in the public perception 
instrument on CSR activities consisting of 9 statement items (Appendix), are in Table 3.5. 
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as follows : 
Table 3.6. 

Instrument Validity per Item for Community Perception Variables in CSR Activities 

Questions number rcount 
rcritical 

Decision 

1 0,810 0,30 Valid 

2 0,866 0,30 Valid 

3 0,757 0,30 Valid 

4 0,719 0,30 Valid 

5 0,668 0,30 Valid 

6 0,746 0,30 Valid 

7 0,841 0,30 Valid 

8 0,912 0,30 Valid 

9 0,850 0,30 Valid 

Source: Questionnaire processed data (2020) 

All statements have an rcount value greater than 0.30 so that all statements on the 
community perception variable on CSR activities (X1) can be used in collecting data for 
this study. 
The results of data processing for all statements in the instrument of community 
participation in CSR activities consisting of 9 statement items (Appendix), are in Table 
3.7. as follows : 

Table 3.7.  

Instrument Validity per Item for Community Participation Variables in CSR Activities 

Question 

Number 

rcount 
rcritical 

Decision 

1 0,755 0,30 Valid 

2 0,892 0,30 Valid 

3 0,804 0,30 Valid 

4 0,773 0,30 Valid 

5 0,834 0,30 Valid 

6 0,854 0,30 Valid 

7 0,889 0,30 Valid 

8 0,893 0,30 Valid 

9 0,755 0,30 Valid 

Source: Questionnaire processed data (2020) 

All statements have an rcount value greater than 0.30 so that all statements on 
the community participation variable in CSR activities (X2) can be used in collecting data 
for this research. Based on Table 3.6. above, the results are based on the results of a 
study published in Social Science and Human Development (CSR). 

The results of data processing for all statements in the instrument for 
implementing Corporate Social Responsibility (CSR) activities which consist of 10 
statement items (Appendix), are in Table 5.8. as follows : 

Table 3.8.  

Instrument Validity per Item for Activity Implementation Variables Corporate Social Responsibility (CSR) 

Question 
Number 

rcount 
rcritical 

Decision 

1 0,807 0,30 Valid 

2 0,869 0,30 Valid 

3 0,843 0,30 Valid 

4 0,876 0,30 Valid 
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5 0,819 0,30 Valid 

6 0,748 0,30 Valid 

7 0,595 0,30 Valid 

8 0,766 0,30 Valid 

9 0,869 0,30 Valid 

10 0,752 0,30 Valid 

Source: Questionnaire processed data (2020) 

All statements have an rcount value greater than 0.30 so that all statements on the 
variable implementation of Corporate Social Responsibility (CSR) (Z) activities can be 
used in this research data collection. Based on Table 3.8. above, the results are based 
on the results obtained for the variable implementation of CSR (Z), where Z is the number 
of people involved in such activities. 

The results of data processing for all statements in the company image instrument 
consisting of 9 statement items (Appendix), are in Table 3.9. as follows : 

Table 3.9. 
Instrument Validity per Item for Company Image Variable 

Question 
Number 

rcount 
rcritical 

Decision 

1 0,891 0,30 Valid 

2 0,676 0,30 Valid 

3 0,904 0,30 Valid 

4 0,796 0,30 Valid 

5 0,815 0,30 Valid 

6 0,839 0,30 Valid 

7 0,655 0,30 Valid 

8 0,875 0,30 Valid 

9 0,904 0,30 Valid 

Source: Questionnaire processed data (2020) 

All statements in Table 3.9. have an rcount value greater than 0.30 so that all statements 
on the corporate image variable (Y) can be used in collecting data for this study. 

3.1.1.2. Reliability Test 

The reliability test is used to measure the consistency or stability of a measurement 
instrument. In this reliability test, the SPSS program with Cronbach's Alpha method was used. 
The reliability test shows the extent of which the measuring instrument gives relatively no 
difference when repeated measurements of the same symptoms are made at different times. 
The variables used are as follows: 

Table 3.10. 

Instrument Reliability Test Results 

Variabel Cronbach Alpha rcritical Decision 

Public perception on CSR 

activities  (X1) 
0,928 0,60 Reliabel 

Community participation in 

CSR activities(X2) 
0,939 0,60 Reliabel 

Implementation of Corporate 

Social Responsibility activities 

(CSR) (Z) 

 
0,935 

 
0,60 

 
Reliabel 

Company Image (Y) 0,933 0,60 Reliabel 

Source: Questionnaire processed data (2020) 

Thus, it can be concluded that the instruments of public perception on CSR activities (X1), 
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community participation in CSR activities (X2), implementation of Corporate Social 
Responsibility (CSR) activities (Z) and company image (Y) are considered reliable. 

3.2 Primary Data Processing Results  

 This is an analysis of the correlation between corporate description and implementation 

of Corporate Social Responsibility (CSR) activities. The researchers describe the description 

and related variables. Descriptions of the related variables are corporate image (Y), public 

perception of CSR activities (X1), community participation (X2) and implementation (Z). 
Table 5.11. 

Distribution of data for each variable 

 Public 
Perception_X1 

Society 
participation_X2 

Implementati

on Activity 

CSR_Z 

Company 
Image_Y 

N 
Valid 84 84 84 84 

Missing 0 0 0 0 

Mean 33,5595 31,0710 37,0952 32,5952 

Mode 31,00 30,00 40,00 30,00 

Std. Deviation 5,68310 5,44859 5,78660 5,25522 

Variance 32,298 29,687 33,485 27,617 

Range 24,00 25,00 28,00 23,00 

Minimum 20,00 20,00 20,00 19,00 

Maximum 44,00 45,00 48,00 42,00 

Sum  2819,00 2823,00 3116,00 2738,00 

Source: SPSS processed data (2020) 

 

Based on Table 3.11, it can be broken down based on each of the following variables: 

3.2.1 Community perception variable on CSR activities (X1) 

It can be seen based on the variable of public perception on CSR activities that the lowest 

(minimum) score obtained is 20 and the highest (maximum) score is 44. Table 5.11 also 

shows the data range (range) of 24; the average data (mean) is 33.5595; the most frequently 

occurring data (mode) is 31; while the standard deviation (std. deviation) is 5.68310. 

3.2.2 Variable community participation in CSR activities (X2) 

It can be seen based on the community participation variable in CSR activities that the lowest 

(minimum) score obtained is 20 and the highest (maximum) score is 45. Table 5.13 also 

shows the data range (range) of 25; the average data (mean) of 31.0710; the most frequently 

occurring data (mode) is 30; while the standard deviation (std. deviation) is 5.44859. 

3.2.3 Variable implementation of Corporate Social Responsibility / CSR (Z) 

It can be seen based on the variable implementation of Corporate Social Responsibility 

(CSR) activities that the lowest (minimum) score obtained is 20 and the highest (maximum) 

score is 48. Table 5.11 also shows the data range (range) of 28; the average data (mean) is 

37.0952; the most frequently occurring data (mode) is 40; while the standard deviation (std. 

deviation) is 5.78660. 

3.2.4 Company image variable (Y) 

It can be seen based on the corporate image variable that the lowest (minimum) score 

obtained is 19 and the highest (maximum) score is 42. Table 5.11 also shows the data range 

(range) of 23; the average data (mean) of 32.5952; the most frequently occurring data (mode) 

is 30; while the standard deviation (std. deviation) is 5.25522. 
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3.3 Assumption Test 

3.3.1.Normality test 

A good regression model should be normally distributed or close to normal. The 

normality test aims to test whether in the regression model the dependent variable (ie corporate 

image) and the independent variable both have a normal distribution. To test whether the data 

distribution is normal, it can be done with a graph [30] the way is to look at the normal graph 

plot. 

 
Normality test is used to test whether the data is normally distributed. In this study, the 

normal distribution of data was tested using the Kologorov-Smirnov test. Results influence public 
perception on CSR activities, community participation in CSR and corporate image. 

Table 5.12 Kolmogorov-Smirnov . Test Results 
One-Sample Kolmogorov-Smirnov Test 

 Unstandardize
d 

Residual 
N  84 

Normal Parametersa,b 
Mean 0E-7 
Std. Deviation 2,92643649 

 Absolute ,089 
Most Extreme Differences Positive ,089 

 Negative -,075 
Kolmogorov-Smirnov Z  ,816 
Asymp. Sig. (2-tailed)  ,518 

a. Test distribution is Normal. 
b. Calculated from data. 
Source: SPSS processed data (2020) 

3.3.2. Multicollinearity Test 

The results of the multicollinearity test are used to determine whether or not there is a 
deviation from the classical assumption. Test methods include looking at the value of the 
inflation factor (VIF) in the regression, comparing the individual determinant coefficient (r2) with 
the value  of the determinant simultaneously (R2). There are several test methods that can be 
used, including using the R2 eigenvalue and condition index. The condition that must be met in 
the regression model is the absence of multicollinearity. 

Table 3.13 Multicollinearity Test Results Coefficientsa 

Model Collinearity Statistics 

Tolerance VIF 

 (Constant)   

Persepsi Masyarakat_X1 ,317 3,155 
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1 
Partisipasi Masyarakat_X2 ,232 4,310 

 Pelaksanaan Kegiatan 
CSR_Z 

,257 3,885 

a. Dependent Variable: Citra Perusahaan_Y 

Source: SPSS processed data (2020) 

If the VIF value of each predictor does not exceed 5 and the t value is far from 1, it can 
be concluded that there is no multicollinearity between the independent variables in this study. 
Community participation in CSR activities is 4,310 and the implementation of Corporate Social 
Responsibility (CSR) activities is 3,885. 
3.3.3 Autocorrelation Test 

This test is used to determine the extent of the influence of the independent variable on 

the dependent variable. For the purposes of the test, it is adjusted to the Durbin Watson criteria, 

namely that if the Durbin Watson is -2 to 2, no autocorrelation is found.Autocorrelation is a 

condition in which there is a correlation or relationship between observations. In regression 

estimation, it is necessary to detect whether or not there is autocorrelation in the built model. 

Autocorrelation Ships are more common in time series data than cross sectional data. 

3.3.4 Heteroscedasticity Test 

Detection of heteroscedasticity can be done using the scatter plot method by plotting 

the ZPRED value (prediction value) with SRESID (residual value). It can be seen that the points 

with a pattern spread randomly at positions above and below the number 0 on the Y axis. Based 

on these results, it can be concluded that there are no symptoms of this type of deviation in the 

regression model. 

 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

Durbin-Watson 

1 ,831a ,690 ,678 2,98080 1,654 

Source: SPSS processed data (2020) 
Figure 5.2 Heteroscedasticity Test with Scatterplot 

Table 5.14 Table of Heteroscedasticity Test Results Coefficientsa 

 

Model Sig. 

 (Constant) ,155 
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1 
Public Perception_X1 ,420 

Society participation_X2 ,771 

 Activity Implementation CSR_Z ,325 

Dependent Variable: RES2 

Source: SPSS processed data (2020) 

There is no heteroscedasticity in the variable implementation of Corporate Social 
Responsibility (CSR) activities. The significance value of the community perception variable in 
CSR activities is 0.420 which is greater than 0.05, meaning that there is no heteroscedasticity 
in the community's perception value. 

3.4 Findings and Discussion of Research Results 

Based on the results of the analysis, the findings of the research are described as follows: 
Table 5.28 Result of Path Analysis of Direct Effect Hypothesis 

Model Variabel α Sig Conclusion 

 

 
 

1 

Public perception of CSR activities on the 

implementation of CSR activities at Minarak 

Brantas Gas, Inc. 

 
0,05 

 
0,004 

 
Significant 

Community participation in CSR activities for 
the implementation of CSR activities at 
Minarak Brantas Gas, Inc. 

 
0,05 

 
0,000 

 
Significant 

 
 
 
 

2 

Public perception of CSR activities on 

corporate image at Minarak Brantas Gas, Inc. 

 
0,05 

 
0,000 

 
Significant 

Community participation in CSR activities on 

the corporate image of Minarak Brantas Gas, 

Inc. 

 
0,05 

 
0,000 

 
Significant 

Implementation of CSR activities on corporate 
image at Minarak Brantas Gas, Inc. 

 
0,05 

 
0,000 

 
Significant 

 
Table 5.29 Result of Path Analysis of Indirect Effect Hypothesis 

 

Intervening Variabel α Sig Conclusion 

 

1 

Public perception of CSR activities on the 
company's image through the 
implementation of CSR activities at 
Minarak Brantas Gas, Inc. 

 

0,05 

 

0,013 

 

Significant 

 

2 

Community participation in CSR activities 

towards the company's image through the 

implementation of CSR activities at 

Minarak Brantas Gas, Inc. 

 

0,05 

 

0,000 

 

Significant 

 

1. There is a significant chance that Ho is rejected or Ha is accepted when the 
significance of the X1 variable on Z is 0.004 < 0.05. 
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2. There is a significant influence of community participation on the implementation of 
Corporate Social Responsibility (CSR) activities at Minarak Brantas Gas, Inc. Based 
on hypothesis testing in sub structure 1, the significance of the X2 variable on Z is 
0.000 < 0.05. 

3. There is a significant effect of the X1 variable at Y on corporate image at Minarak 
Brantas Gas, Inc. Based on hypothesis testing in sub structure 2, it can be concluded 
that Ho is rejected or Ha is accepted. This is where there is a large direct influence on 
public perception of CSR activities at the company. 

4. There is a significant influence of community participation in CSR activities on the 
company's image at Minarak Brantas Gas, Inc. Based on hypothesis testing in sub 
structure 2, it shows the significance of the X2 variable at Y of 0.000 <0.05. It can be 
concluded that Ho is rejected or Ha is accepted. 

5. The significance of the variable Z on Y is 0.000 < 0.05. Where there is a significant 
direct influence on the implementation of Corporate Social Responsibility (CSR) 
activities on the company's image at Minarak Brantas Gas, Inc. It can be concluded 
that Ho is rejected or Ha is accepted. 

6. There is a significant indirect effect of public perception on CSR activities on corporate 
image through the implementation of Corporate Social Responsibility (CSR) activities 
at Minarak Brantas Gas, Inc. Hypothesis testing shows the significance of the variable 
X1 to Y through Z of 0.013 < 0.05. Ho is rejected or Ha is accepted. 

7. There is a significant indirect effect of community participation in CSR activities on the 
company's image through the implementation of Corporate Social Responsibility 
(CSR) activities at Minarak Brantas Gas, Inc. Hypothesis testing shows the 
significance of the variable X2 to Y through Z of 0.000 < 0.05. 

 

A good perception from the people of Kalidawir and Kedung Banteng villages on the 

implementation of CSR activities carried out by Minarak Brantas Gas, Inc[15]. affects the 
success of the corporate social responsibility (CSR) activities. The existence of an open forum 
for the community to participate can be explained from the indicators, namely: information that 
is easily understood by the public and positive attention from the public for the information that 
has been conveyed by the company. Community participation in the implementation of CSR 
activities as well as access for the  community to express opinions in the decision-making 
process are also important indicators of a good CSR experience. 

CSR activities that have an impact on increasing community capacity will affect the 
public's assessment of the company which will ultimately improve the company's image. In 
Kalidawir and Kedung Banteng villages, the community has felt the benefits of CSR activities 
carried out by Minarak Brantas Gas, Inc. This is indicated by the good perception and 
participation of the people of the two villages. The successful implementation of CSR activities 
by the company will also have an effect on improving its corporate image in the eyes of the 
community. This means that by increasing public perception and community participation in 
CSR accommodations, the implementation of these activities also increases. 

3.5 Implications of Research Results 

Based on this, the implementation of CSR accommodations can be improved through 

the company's corporate social responsibility. Based on this, the company's image can be 

improved through the implementation of Corporate Social activities Responsibility (CSR) with 

the independent variable community perception and community participation in CSR activities. 

Based on the foregoing, the implications of the research results are as follows: 

3.5.1 Managerial Implications 

Based on the results of the study, it is known that the variables of community perception 

and community participation in the CSR activity variables have a significant effect on the 

implementation of Corporate Social Responsibility (CSR) activities, which in turn have an effect 

on the company's image.  The implications of the results of this study for the management of 

CSR activities is to increase public perception and participation. 
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3.5.2 Academic Implication 

Based on the results of this study, it is expected to open further studies regarding the 

analysis of the company's CSR program activities.   This is due to the importance of CSR 

program activities both for the community around the company's operations and for the company 

itself. 

3.5.3 Implications of Further Research 

For further research, in order to continue to make improvements and refinements 

regarding the analysis study of the company's CSR activity program.  This can be done by 

exploring other variables that can improve the management of CSR programs and improve the 

company's image in the eyes of the public. 

 

  

 4. Conclusion 

4.1 Conclusion 

 Based on the hypothesis testing conducted in the previous chapter, it can be concluded, 

There is a significant effect of public perception on the implementation of CSR at Minarak 

Brantas Gas, Inc. Public perception in the form of understanding and positive assessment 

has an impact on the accommodation of CSR activities carried out by Minarak brantas 

gas.Community participation has a significant impact on the implementation of CSR 

activities at Minarak Brantas Gas, Inc. Community participation in the planning, 

implementation, utilization and evaluation stages of CSR activities has an impact on its 

implementation, according to researchers.Public perception of Minarak Brantas Gas' CSR 

activities has an impact on the image of the company in the eyes of the community around 

the company's operational area. 

 Community participation in the planning, implementation and evaluation stages of CSR 

activities has an impact on the image of Minarak Brantas Gas, Inc. in the eyes of the 

community around the company's operational areas. There is a significant effect of 

community participation on corporate image at Minarak Brantas Gas Inc.The image of 

Minarak Brantas Gas, Inc. has an impact on the company's image in the eyes of the 

community around its operational areas. The partial hypothesis testing shows that there is 

a significant effect on the implementation of Corporate Social Responsibility (CSR) activities 

at Minarak brantas gas, Inc., where the obtained significance <0.05 is accepted.Testing the 

indirect effect hypothesis obtained a significance calculation result of <0.05, meaning that 

there is a mediating effect between public perceptions of CSR activities on corporate image 

through the implementation of Corporate Social Responsibility (CSR) activities at Minarak 

Brantas Gas, Inc. which means Ha is accepted. Testing the indirect effect hypothesis 

obtained a significance calculation result of <0.05, meaning that there is a mediating effect 

between community participation in CSR activities on corporate image through the 

implementation of Corporate Social Responsibility (CSR) activities at Minarak Brantas Gas 

Inc. which means Ha is accepted.  

4.2 Advice 

 Minarak Brantas Gas Company, Inc. it is necessary to continuously build and create 

positive perceptions from the community by providing comprehensive information about 

CSR activities carried out by the company so that it will provide positive understanding and 

assessment from the community around the company's operational areas. Minarak Brantas 

Gas Company, Inc. it is necessary to continuously increase community participation in CSR 

activities carried out by the company by involving the community and opening the widest 

possible space and access for the community to participate at every stage of CSR activities 
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carried out by the company.Minarak Brantas Gas Company, Inc. on an ongoing basis it is 

necessary to build and create positive perceptions from the community by establishing 

intensive communication about positive matters relating to the existence of the company, 

company activities that can provide benefits to the community around the company's 

operational areas. Minarak Brantas Gas Company, Inc. need to increase community 

participation in CSR activities and other activities. Companies also need to create forums 

that are able to accommodate community involvement. The needs and expectations of the 

community can be explored to be further adapted to CSR programs in the future.Minarak 

Minarak Company. Brantas Gas, Inc. wants to improve the management of CSR activities 

carried out by the company. The company's image and reputation will be better in the eyes 

of the public if CSR efforts are improved, according to the company's managing director. 

 
References 
The main references are journals and proceedings. All references should be to the most 
pertinent and up-to-date sources and using Mendeley. References are written in APA style. 
Each citation should be written in the order of appearance in the text. Please use a consistent 
format for references – see examples below: 
 
[1] “Suwandi. (2017), Mengenal Corporate Social Responsibility (CSR) Teori dan Praktek, 

Yogyakarta: Sekolah Pasca Sarjana Universitas Gadjah Mada. - Google Search.” 

https://www.google.com/search?q=Suwandi.+%282017%29%2C+Mengenal+Corporate+Social

+Responsibility+%28CSR%29+Teori+dan+Praktek%2C+Yogyakarta%3A+Sekolah+Pasca+Sar

jana+Universitas+Gadjah+Mada.&hl=en&ei=Su_BYbnJCf6eseMP1t-

F6AE&ved=0ahUKEwi5lpWsl_X0AhV-

T2wGHdZvAR0Q4dUDCA4&oq=Suwandi.+%282017%29%2C+Mengenal+Corporate+Social

+Responsibility+%28CSR%29+Teori+dan+Praktek%2C+Yogyakarta%3A+Sekolah+Pasca+Sar

jana+Universitas+Gadjah+Mada.&gs_lcp=Cgdnd3Mtd2l6EAwyBwgAEEcQsAMyBwgAEEcQ

sAMyBwgAEEcQsAMyBwgAEEcQsAMyBwgAEEcQsAMyBwgAEEcQsAMyBwgAEEcQsA

MyBwgAEEcQsANKBAhBGABKBAhGGABQsAZYsAZg-

BpoAXACeACAAQCIAQCSAQCYAQCgAQKgAQHIAQjAAQE&sclient=gws-wiz 

(accessed Dec. 21, 2021). 
[2] M. Aryawan, I. Ketut Rahyuda, and N. Wayan Ekawati, “Pengaruh Faktor Corporate Social 

Responsibility (Aspek Sosial, Ekonomi, dan Lingkungan) Terhadap Citra Perusahaan,” vol. 6, 

no. 2, pp. 604–633, 2017, Accessed: Dec. 21, 2021. [Online]. Available: 

https://ojs.unud.ac.id/index.php/Manajemen/article/download/25821/17723 

[3] Y. Vega Prasiska, B. Pertiwi, Y. R. Nabila, K. Indah, and D. Safitri, “CSR dan Citra 

Perusahaan,” unisbank.ac.id, vol. 24, no. 1, p. 43, 2017, Accessed: Dec. 21, 2021. [Online]. 

Available: https://unisbank.ac.id/ojs/index.php/fe3/article/view/5562 

[4] A. G.- PERSPEKTIF and undefined 2016, “PARTISIPASI MASYARAKAT DALAM 

PEMANFAATAN DANA PROGRAM NASIONAL PEMBERDAYAAN MASYARAKAT 

MANDIRI PERDESAAN TERHADAP,” ojs.uma.ac.id, 2015, Accessed: Dec. 21, 2021. 

[Online]. Available: http://ojs.uma.ac.id/index.php/perspektif/article/view/174 

[5] C. B.-S. Acitya and undefined 2016, “Pengaruh keberhasilan program nasional pemberdayaan 

masyarakat mandiri pedesaan terhadap tingkat kesejahteraan masyarakat di Desa Gundi 

Kecamatan,” jurnal.untagsmg.ac.id, Accessed: Dec. 21, 2021. [Online]. Available: 

http://jurnal.untagsmg.ac.id/index.php/sa/article/viewFile/246/255 

[6] R. Nurjanah, A. M.-M. J. E. dan, and undefined 2018, “Pengaruh Kualitas Pelayanan dan 

Corporate Social Responsibility Terhadap Citra Perusahaan,” smartlib.umri.ac.id, doi: 

10.18326/muqtasid.v9i1.40-53. 

[7] V. N.-J. Utilitas and undefined 2016, “Pengaruh Corporate Social Responsibility terhadap Citra 

Perusahaan di PT Telekomunikasi Indonesia, Tbk.,” journal.uhamka.ac.id, vol. 2, no. 2, 2016, 

Accessed: Dec. 21, 2021. [Online]. Available: 

https://journal.uhamka.ac.id/index.php/utilitas/article/view/4700 

[8] Steward, “Metode Penelitian Kuantitatif Dan Kualitatif Dalam Psikologi,” Metode Penelitian 

Kuantitatif, Kualitatif, dan R&D, p. 2010, 2004, Accessed: Dec. 21, 2021. [Online]. Available: 

http://library.stik-ptik.ac.id/detail?id=1529&lokasi=lokal 



ADI Journal on Recent Innovation (AJRI)  p-ISSN : 2685-9106 
Vol 3 No. 2 March 2022                                                                         e-ISSN : 2686-0384 

 
 

 Analysis of The Effect of…                               ■ 169 
 

[9] B. M.-I. J. of S. S. and and undefined 2017, “Analisis Pengaruh Program Nasional 

Pemberdayaan Masyarakat Mandiri Perkotaan (Pnpm Mp) Terhadap Produktifitas Kerja Dan 

Kesejahteraan Masyarakat,” ejournal.undiksha.ac.id, vol. 1, no. 1, pp. 1–13, 2017, Accessed: 

Dec. 21, 2021. [Online]. Available: 

https://ejournal.undiksha.ac.id/index.php/IJSSB/article/view/10165 

[10] N. Astiti, P. S.-J. B. D. Kewirausahaan, and undefined 2017, “Pengaruh corporate social 

responsibility terhadap kesejahteraan masyarakat dan citra perusahaan,” ojs.pnb.ac.id, vol. 12, 

no. 2, 2016, Accessed: Dec. 21, 2021. [Online]. Available: 

http://ojs.pnb.ac.id/index.php/JBK/article/view/38 

[11] M. Amir, Perilaku organisasi. 2019. Accessed: Dec. 21, 2021. [Online]. Available: 

https://books.google.com/books?hl=en&lr=&id=jpsCEAAAQBAJ&oi=fnd&pg=PA3&dq=+Per

ilaku+Organisasi+Konsep+Dasar+dan+Aplikasinya&ots=I5MnE9JUJ7&sig=-

tKoN5iBHyjQnZkJ-0DmZAqkChw 

[12] S. Cahan, C. de Villiers, … D. J.-E. accounting, and undefined 2016, “Are CSR disclosures 

value relevant? Cross-country evidence,” Taylor & Francis, Accessed: Dec. 21, 2021. [Online]. 

Available: https://www.tandfonline.com/doi/abs/10.1080/09638180.2015.1064009 

[13] “Nurbaiti, S.R. & Bambang, A.N. (2017), Faktor-Faktor yang Mempengaruhi Partisipasi 

Masyarakat dalam Pelaksanaan Program Corporate Social Responsibility (CSR), Proceeding 

Biology Education Conference Volume 14, Nomor 1 Oktober 2017. - Google Search.” 

https://www.google.com/search?q=Nurbaiti%2C+S.R.+%26+Bambang%2C+A.N.+%282017%

29%2C+Faktor-

Faktor+yang+Mempengaruhi+Partisipasi+Masyarakat+dalam+Pelaksanaan+Program+Corporat

e+Social+Responsibility+%28CSR%29%2C+Proceeding+Biology+Education+Conference+Vo

lume+14%2C+Nomor+1+Oktober+2017.&hl=en&ei=AO_BYdK-GK6dseMPvd-

hsAU&ved=0ahUKEwjSvv-

Il_X0AhWuTmwGHb1vCFYQ4dUDCA4&oq=Nurbaiti%2C+S.R.+%26+Bambang%2C+A.N.

+%282017%29%2C+Faktor-

Faktor+yang+Mempengaruhi+Partisipasi+Masyarakat+dalam+Pelaksanaan+Program+Corporat

e+Social+Responsibility+%28CSR%29%2C+Proceeding+Biology+Education+Conference+Vo

lume+14%2C+Nomor+1+Oktober+2017.&gs_lcp=Cgdnd3Mtd2l6EAwyBwgAEEcQsAMyBw

gAEEcQsAMyBwgAEEcQsANKBAhBGABKBAhGGABQ9gVY9gVg4R1oAXACeACAAQ

CIAQCSAQCYAQCgAQKgAQHIAQPAAQE&sclient=gws-wiz (accessed Dec. 21, 2021). 

[14] G. Wibi, S. Pratama, and ) I Nyoman Nurcaya, “Pengaruh Corporate Social Responsibility 

Terhadap Ekuitas Merek Yang Dimediasi Oleh Citra Perusahaan,” vol. 5, no. 7, pp. 4253–4280, 

2016, Accessed: Dec. 21, 2021. [Online]. Available: 

https://ojs.unud.ac.id/index.php/Manajemen/article/download/20538/14276 

[15] “Ha, Q. (2016), Corporate Social Responsibility in Oil and Gas Industry in Finland: 

Performance of Neste Oil Corporation, Faculty of Business & Culture, Degree Programme in 

International Business, SeAMK. - Google Search.” 

https://www.google.com/search?hl=en&q=Ha,+Q.+(2016),+Corporate+Social+Responsibility+i

n+Oil+and+Gas+Industry+in+Finland:+Performance+of+Neste+Oil+Corporation,+Faculty+of+

Business+%26+Culture,+Degree+Programme+in+International+Business,+SeAMK. (accessed 

Dec. 21, 2021). 

[16] “Hermawan, Y. & Suryono, Y. (2016), Partisipasi Masyarakat Dalam Penyelengaraan Program-

Program Pusat Kegiatan Belajar Masyarakat Ngudi Kapinteran, Jurnal Pendidikan dan 

Pemberdayaan Masyarakat, Vol. 2 No. 1. - Google Search.” 

https://www.google.com/search?q=Hermawan%2C+Y.+%26+Suryono%2C+Y.+%282016%29

%2C+Partisipasi+Masyarakat+Dalam+Penyelengaraan+Program-

Program+Pusat+Kegiatan+Belajar+Masyarakat+Ngudi+Kapinteran%2C+Jurnal+Pendidikan+d

an+Pemberdayaan+Masyarakat%2C+Vol.+2+No.+1.&hl=en&ei=8e7BYcOjBpObseMPxaKp4

Aw&ved=0ahUKEwiD4NmBl_X0AhWTTWwGHUVRCswQ4dUDCA4&oq=Hermawan%2C

+Y.+%26+Suryono%2C+Y.+%282016%29%2C+Partisipasi+Masyarakat+Dalam+Penyelengar

aan+Program-

Program+Pusat+Kegiatan+Belajar+Masyarakat+Ngudi+Kapinteran%2C+Jurnal+Pendidikan+d

an+Pemberdayaan+Masyarakat%2C+Vol.+2+No.+1.&gs_lcp=Cgdnd3Mtd2l6EAxKBAhBGAF



ADI Journal on Recent Innovation (AJRI)  p-ISSN : 2685-9106 
Vol 3 No. 2 March 2022                                                                          e-ISSN : 2686-0384 

 

 Analysis of The Effect of…                         ■ 170 
 

KBAhGGABQqgZYqgZgvAxoAXAAeACAAQCIAQCSAQCYAQCgAQKgAQHAAQE&scli

ent=gws-wiz (accessed Dec. 21, 2021). 

[17] Z. Wang, T. S. Hsieh, and J. Sarkis, “CSR Performance and the Readability of CSR Reports: 

Too Good to be True?,” Corporate Social Responsibility and Environmental Management, vol. 

25, no. 1, pp. 66–79, Jan. 2018, doi: 10.1002/CSR.1440. 

[18] K. Ramesh, R. Saha, … S. G.-C. S., and undefined 2019, “Consumer’s response to CSR 

activities: Mediating role of brand image and brand attitude,” Wiley Online Library, Accessed: 

Dec. 21, 2021. [Online]. Available: https://onlinelibrary.wiley.com/doi/abs/10.1002/csr.1689 

[19] A. Giri Prawiyogi and A. Solahudin Anwar, “Stages of Using Ward and Peppard Methods in 

Information System Strategic Planning,” ADI Journal on Recent Innovation (AJRI), vol. 3, no. 

1, pp. 78–86, Sep. 2021, doi: 10.34306/AJRI.V3I1.535. 

[20] S. Rusdian, A. P.- PRISMAKOM, and undefined 2020, “Pengaruh corporate social 

responsibility terhadap citra perusahaan,” jurnal.stieyasaanggana.ac.id, Accessed: Dec. 21, 

2021. [Online]. Available: 

http://www.jurnal.stieyasaanggana.ac.id/index.php/yasaanggana/article/view/37 

[21] “Seftiani, (2017), Pengaruh Citra Perusahaan Dan Atribut Produk Terhadap Keputusan 

Menabung Nasabah Dalam Prespektif Ekonomi Islam (Studi Pada Nasabah Bank Syariah 

Mandiri KC Teluk Betung Bandar Lampung), Lampung. - Google Search.” 

https://www.google.com/search?q=Seftiani%2C+%282017%29%2C+Pengaruh+Citra+Perusah

aan+Dan+Atribut+Produk+Terhadap+Keputusan+Menabung+Nasabah+Dalam+Prespektif+Eko

nomi+Islam+%28Studi+Pada+Nasabah+Bank+Syariah+Mandiri+KC+Teluk+Betung+Bandar+

Lampung%29%2C+Lampung.&hl=en&ei=J-_BYb3LEvSgseMPu9u7-AU&ved=0ahUKEwj9-

sWbl_X0AhV0UGwGHbvtDl8Q4dUDCA4&oq=Seftiani%2C+%282017%29%2C+Pengaruh+

Citra+Perusahaan+Dan+Atribut+Produk+Terhadap+Keputusan+Menabung+Nasabah+Dalam+

Prespektif+Ekonomi+Islam+%28Studi+Pada+Nasabah+Bank+Syariah+Mandiri+KC+Teluk+B

etung+Bandar+Lampung%29%2C+Lampung.&gs_lcp=Cgdnd3Mtd2l6EAxKBAhBGAFKBAh

GGABQ5AdY5AdgsxBoAXAAeACAAQCIAQCSAQCYAQCgAQKgAQHAAQE&sclient=g

ws-wiz (accessed Dec. 21, 2021). 

[22] Z. Wang, T. Hsieh, J. S.-C. S. Responsibility, and undefined 2018, “CSR performance and the 

readability of CSR reports: too good to be true?,” Wiley Online Library, Accessed: Dec. 21, 

2021. [Online]. Available: https://onlinelibrary.wiley.com/doi/abs/10.1002/csr.1440 

[23] P. Vishwanathan, … H. van O.-J. of, and undefined 2020, “Strategic CSR: A concept building 

meta‐analysis,” Wiley Online Library, Accessed: Dec. 21, 2021. [Online]. Available: 

https://onlinelibrary.wiley.com/doi/abs/10.1111/joms.12514 

[24] K. Ramesh, R. Saha, S. Goswami, Sekar, and R. Dahiya, “Consumer’s response to CSR 

activities: Mediating role of brand image and brand attitude,” Corporate Social Responsibility 

and Environmental Management, vol. 26, no. 2, pp. 377–387, Mar. 2019, doi: 

10.1002/CSR.1689. 

[25] W. Ali, J. Frynas, Z. M.-C. S. Responsibility, and undefined 2017, “Determinants of corporate 

social responsibility (CSR) disclosure in developed and developing countries: A literature 

review,” Wiley Online Library, Accessed: Dec. 21, 2021. [Online]. Available: 

https://onlinelibrary.wiley.com/doi/abs/10.1002/csr.1410 

[26] G. Pamudji Widodo and Muhammad Syukri, “Elements of Commerce Shows Enterprise 

Development Innovation Efficient Auditing and the Way of the Future,” ADI Journal on Recent 

Innovation (AJRI), vol. 3, no. 1, pp. 97–104, Sep. 2021, doi: 10.34306/AJRI.V3I1.537. 

[27] “Prasiska, Y.V., Pertiwi, B., Nabila, Y.R., Indah, K., & Safitri, D. (2017), Pengaruh Corporate 

Social Responsibility Terhadap Citra Perusahaan di warga sekitar perusahaan PT Pandatex, The 

6th University Research Colloquium, Fakultas Ekonomi dan Bisnis, Universitas 

Muhammadiyah Magelang. - Google Search.” 

https://www.google.com/search?q=Prasiska%2C+Y.V.%2C+Pertiwi%2C+B.%2C+Nabila%2C

+Y.R.%2C+Indah%2C+K.%2C+%26+Safitri%2C+D.+%282017%29%2C+Pengaruh+Corporat

e+Social+Responsibility+Terhadap+Citra+Perusahaan+di+warga+sekitar+perusahaan+PT+Pan

datex%2C+The+6th+University+Research+Colloquium%2C+Fakultas+Ekonomi+dan+Bisnis%

2C+Universitas+Muhammadiyah+Magelang.&hl=en&ei=Fe_BYcyXJJGQseMP6ICq0AU&ved

=0ahUKEwiM9oyTl_X0AhURSGwGHWiACloQ4dUDCA4&oq=Prasiska%2C+Y.V.%2C+Pe

rtiwi%2C+B.%2C+Nabila%2C+Y.R.%2C+Indah%2C+K.%2C+%26+Safitri%2C+D.+%28201

7%29%2C+Pengaruh+Corporate+Social+Responsibility+Terhadap+Citra+Perusahaan+di+warg



ADI Journal on Recent Innovation (AJRI)  p-ISSN : 2685-9106 
Vol 3 No. 2 March 2022                                                                         e-ISSN : 2686-0384 

 
 

 Analysis of The Effect of…                               ■ 171 
 

a+sekitar+perusahaan+PT+Pandatex%2C+The+6th+University+Research+Colloquium%2C+Fa

kultas+Ekonomi+dan+Bisnis%2C+Universitas+Muhammadiyah+Magelang.&gs_lcp=Cgdnd3

Mtd2l6EAxKBAhBGAFKBAhGGABQjQZYjQZgvhhoAXAAeACAAQCIAQCSAQCYAQC

gAQKgAQHAAQE&sclient=gws-wiz (accessed Dec. 21, 2021). 

[28] “Harni, D. & Azis, E. (2018), Pengaruh Corporate Social Responsibility terhadap Citra 

Perusahaan PT. Bank Danamon Indonesia, Tbk., Jurnal Wacana Ekonomi Fakultas Ekonomi 

Universitas Garut, Vol. 17 ; No. 03 ; halaman 010-018. - Google Search.” 

https://www.google.com/search?hl=en&q=Harni,+D.+%26+Azis,+E.+(2018),+Pengaruh+Corp

orate+Social+Responsibility+terhadap+Citra+Perusahaan+PT.+Bank+Danamon+Indonesia,+Tb

k.,+Jurnal+Wacana+Ekonomi+Fakultas+Ekonomi+Universitas+Garut,+Vol.+17+%3B+No.+03

+%3B+halaman+010-018. (accessed Dec. 21, 2021). 

[29] A. Dudhat and M. Ali Abbasi, “Discussion of Agile Software Development Methodology and 

its Relevance to Software Engineering,” ADI Journal on Recent Innovation (AJRI), vol. 3, no. 1, 

pp. 105–114, Sep. 2021, doi: 10.34306/AJRI.V3I1.536. 

[30] “Tempo.Co. (2016, January 17), Warga Tanggulangin Kompak Tolak Pengeboran Sumur Baru 

Lapindo. https://nasional.tempo.co/read/736860/warga-tanggulangin-kompak-tolak- 

pengeboran-sumur-baru-lapindo/full&view=ok. - Google Search.” 

https://www.google.com/search?q=Tempo.Co.+%282016%2C+January+17%29%2C+Warga+T

anggulangin+Kompak+Tolak+Pengeboran+Sumur+Baru+Lapindo.+https%3A%2F%2Fnasiona

l.tempo.co%2Fread%2F736860%2Fwarga-tanggulangin-kompak-tolak-+pengeboran-sumur-

baru-

lapindo%2Ffull%26view%3Dok.&hl=en&ei=We_BYdDYFfubseMP0KOHwAI&ved=0ahUKE

wiQ6bSzl_X0AhX7TWwGHdDRASgQ4dUDCA4&oq=Tempo.Co.+%282016%2C+January+1

7%29%2C+Warga+Tanggulangin+Kompak+Tolak+Pengeboran+Sumur+Baru+Lapindo.+https

%3A%2F%2Fnasional.tempo.co%2Fread%2F736860%2Fwarga-tanggulangin-kompak-tolak-

+pengeboran-sumur-baru-

lapindo%2Ffull%26view%3Dok.&gs_lcp=Cgdnd3Mtd2l6EAxKBAhBGAFKBAhGGABQ9gZ

Y9gZg0hNoAXAAeACAAQCIAQCSAQCYAQCgAQKgAQHAAQE&sclient=gws-wiz 

(accessed Dec. 21, 2021). 

  

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

		https://abc.alphabetincubator.id
	2022-02-05T20:07:27+0700
	https://abc.alphabetincubator.id
	AJRI  Journal
	 • Document Hash | ABCHVCXV4QXPI3WUGCOHL9HBZL37VYHP1LY2P4DTPTOVGSJANDQQ2ZTTSPCZVROA Vexanium Hash |  




